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Unit 1 
Introduces learners to the business of retail and provides them with the opportunity to explore the dynamic 
and competitive nature of the retail industry. They will gain knowledge and understanding of different types of 
retail business and retail activity, as well as the impact of external factors on the industry. 

Unit 2 
Allows learners to develop knowledge and understanding of the principles of customer service for retail 
business and offers the opportunity for learners to develop skills in investigating the customer service 
experience across retail organisations.

Unit 3
Provides learners with the opportunity to develop their understanding of the importance of merchandising and 
marketing retail products, and how retail businesses use merchandising and marketing to achieve their aims. 
Learners will also apply their knowledge and understanding to develop skills in designing visual 
merchandising installations and promotional materials that achieve specific aims.
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(Unit 2)

Topics 

2.1 Introduction to customer service 
2.2 Meeting customer expectations 
2.3 Investigate customer experiences in retail businesses

Assessment

This unit is internally assessed through controlled assessment available in January and May each year.

• Duration: 6 hours 

• Number of marks: 60 

• Format: Candidates will undertake a research project into the customer service provision of a retail business of the 
candidate’s choosing. The assignment brief will include a scenario and several tasks issued to centres in a candidate 
assessment pack via the WJEC Secure Website. 

• Tasks are not intended to change for the lifetime of the qualification. If candidates choose to resit this unit’s assessment at a 
later date, they must choose another retail business. This assessment contributes 30% to the overall qualification grade
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(Unit 3)

Topics

3.1 Visual merchandising for retail business
3.2 Marketing retail businesses and products

Assessment

This unit is internally assessed through controlled assessment available in January and May each year.

• Duration: 8 hours

• Number of marks: 60 

• Format: Candidates will undertake a series of set tasks that are to be applied to a prescribed context set annually by 
WJEC and issued to centres in an assessment pack via the WJEC Secure Website. 

• This assessment contributes 30% to the overall qualification grade.



Exam

(Unit 1)

Topics 
1.1 Introduction to retail business 
1.2 The retail business environment 
1.3 Using data and recommending solutions to retail business issues

Assessment

This unit is externally assessed through a written examination available in January/February and May/June each year. 

• Duration: 1 hour 30 minutes

• Number of marks: 80 

• Format: short and extended answer questions based around applied situations. Learners will be required to use stimulus 
material to respond to questions. 

• This assessment contributes 40% to the overall qualification grade.
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Miss Bowen is the subject 
specialist for Retail Business.
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